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[ToTouHe MicIie MpareBIalTyBaHHS:

If Insurance, m. CrokromeM. If Insurance - omma 3
HaWOLIBIIMX CTpaxoBuX KkommadHid B IIBemii, 3
obicamu y ®innstaaii, Hopgerii, danii, JIuTsi.

§ ITocana: Scrum Master/ Business Developer.

Y 2010 orpumana aMILUIOM MaricTpa 3 BIJ3HAKOK 3a CIEMIATbHICTIO
MixnaponHa exkoHoMmika. HaBuanHs B MmaricTparypi Oyso pPi3HOCTOPOHHIM,
HAITOBHCHUM TEOPETUYHHMH JICKIIIMH 3 PI3HUX TPEIMETIB Ta MPAKTUIHUMHU
3aBaaHHsAMU. UynoBi Ta mnpodeciiiHl BHKIaAadl, sKI 3aBXId OyJlIH TOTOBI
MOSICHUTH, MIATPUMATH Ta JOMOMOTTH, IIKaBl JIEKIli Ta BIJKPUTI 3aHSTTS,
CTPYKTYpOBaH1 KypcoBl poOOTH - 11€ BCE 3rajylo s 13 TEIJIOTO0, KOJHU 3Tayto
npo JIbBIBCHKY TMOMITEXHIKY Ta Kadeapy MEHEIKMEHTY 1 MIXKHApOJIHOTO
MIIIPUEMHUIITBA 30KkpeMa. HaBuanHs y maricTpaTypi Aajio MEH1 1 3aKpiluiio
CTPYKTYpPOBaHUH MixX17 y HAOyTTI HOBUX 3HaHb 1 HABUYOK, MOMIYKY 1 00pOOKH
iH(dOopMaIlii, pO3BUTKY KPUTHYHOTO MUCIICHHS.

[IpoTsiroM HaBYaHHS HA OCTAaHHBOMY KypCl s ITojaBanach 1 Oyna BiaiOpaHa s
CTYZICHTCBKOI TMpOorpaMu, IO MPOBOAMWIACE MOOLILHMM omeparopom life
(kommanis "Actemt"). IloeaHyBana cemiHapu 1 TPEHIHTH i€l Mporpamu 3
HaBYaHHSM, N[0 JaJ0 MEHI 3MOry BXe€ IO 3akiH4eHHI0O 1-oro Kypcy
MaricTpaTtypu OTPUMATH MPAKTHKY y Pi3HUX Bipiiiax kommadii life B m.Kuesi, a
3roJIOM - 1 OIUTaYyBaHy poOOTy Ha mocaji Momoamioro cremiazicra Campaign
Managementt Customer Intelligence, ne st mpomoBxyBajga HaOWpaTH TOCBII.
Bixe micns 1,5 poky orpuMarna 3anpolieHHs: ciupoOyBaT ce0e Ha 1HIIH mocal
y komnanii KuiBcrap.

AHamTHyHUN 10CcBia OuIblne 3-X POKiB B YKpaiHi, MariCTepChKUil JUTLIIOM 3
BIJI3HAKOIO Ta OTPMMAaHHI 3HAaHHS B JIbBIBCHKIM TMOMITEXHIN Oynu i MEHE
YCHIIIHUM TPaMIUTIHOM B TMOIIYKYy 1 OTpUMaHHI poOoTH B M.CTOKIOJbM,
[Bemis, kyau s nepeixama B 2013. S 1 goci mpamoro B I KOMIIaHii, 1
cupodyBaia cebe i sk CRM-crnerianmicr, digital mapkerosor, 1 Ha pasi mparo
sk Scrum Master/ Business Developer.



